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presentation and any question and answer session (together the “Presentation”) is being solely issued to and directed at (i) persons having professional experience in matters relating to investments and who are
investment professionals as specitied in Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "Finar
igh value trusts as specitied in Article 49(2) of the Financial Promotions Order, or any director, officer, emp
(i) high net worth individuals or self-certified sophisticated investors pursuant to Articles 48 and 50A of the Financial Promotions Order respectively or (iv) shareholders of the Company withi

s who are high net worth corporate bodies,
corporated association, partnership or trust or
n Article 43 of the Financial Promotions Order

sideration of receipt of, attending any delivery

This Presentation does not constitute or form any part of any offer or invitation to sell or issue or purchase or subscribe for any shares in the Company nor shall they or any part of them, or the fact of their distribution, form the basis of, or
be relied on in connection with, any contract with the Company relating to any securities. Any decision regarding any proposed purchase of shares in the Company must be made solely on the basis of the information issued by the
Company at the relevant time. Past performance cannot be relied upon as a guide to future performance. This Presentation is being provided to recipients on the basis that they keep confidential any information contained within them or

otherwise made available, whether orally or in writing in connection with the Company or otherwise. This Presentation is not intended to be distributed or passed on, directly or indirectly, or to any other class of persons. They are being
to you solely for your information and may not be reproduced, forwarded to any other person or published, in whole or in part, for any other purpose. In particular they, directly or indirectly, must not be distributed to persons ir
the United States of America, its territories or possessions, or Australia or Canada or Japan or the Republic of South Africa. Any such distribution could result in a violation of United States, Australian, Canadian, Japanese or South Africar

supplied

laws and

This Presentation does not constitute or form part of a prospectus prepared in accordance with

regulations.

the UK Prospectus Regulation Rules and has not been approved as a prospectus by the FCA (as the competent authority in the UK). This

Presentation does not contain any offer of transferable securities to the public as such expression is defined in section 102(b) FSMA or otherwise and does not constitute or form part of any offer or invitation to subscribe for, underwrite or
purchase securities nor shall this Presentation, or any part of it, form the basis of, or be relied upon in connection with, any contract with the Company relating to any securities.

Certain information contained in this Presentation consists of forward-looking statements retlecting the current view of the Comr
factors could cause the actual results, performance or achievements of the Company to be materially different from any future res

including industry trends, and changes in business strategy and various other factors. Should one or more ot these risks or uncertainties materialize, or shou

those described in such forward-looking statements.

pany with respect to future events and are subject to certain risks, uncertainties and assumptions. Many

ults, performance, or achievements that may be expressed or implied by such torward-looking statements,

d underlying assumptions prove incorrect, actual results may vary materially from

Recipients of this Presentation are cautioned not to place any reliance on these forward-looking statements. The Company undertakes no obligation to republish revised forward-looking statements to reflect changed events or
circumstances.

The Presentation is provided for general information only and does not purport to contain all the information that
date of the Presentation (unless stated otherwise) and is subject to updating, revi
or on the accuracy, completeness or fairness of such information or opinions.

limitatior

statemer

sion and further correction. No reliance may be p

the Company, Stitel Nicolaus Europe Limited (the Company’s nominated adviser) (“Stifel”), or a
ts, information or opinions contained or expressed in this Presentation and no statement in this

O the extent permitted by law or regulation, no

undertakings, representati

Ny of their respective directors, officers, partners, e
Presentation is intended as a profit forecast or a profit estimate. Save in the case of fraud, no responsibility or liability is accepted by

ons or warranti

mployees, ager

ay be required to evaluate the Company and/or any investment in it. The information in this Presentation is provided at the
aced for any purpose whatever on the ir

formation or opinions contained or expressed in the Presentation

es of any kind are

being made by any person (including without

t, affiliates, representatives or advisors) as to the accuracy of any

any person for any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or damage suttered or incurred, from any use of, as a result of the reliance on, or otherwise in connection with, the Presentation.

Stitel, which is authorized and regulated in the United Kingdom by the FCA is acting for the Company and will not be responsible to anyone other than the Company tor providing the protections atforded to customers of Stitel or for
providing advice in relation to any matter contained in this document or any matter or arrangement reterred to in it.
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Stuart Green, CEO

« Co-founder
e (CEO since 20006

* QOver 30 years experience in team building and executive
management in the TMT Industry

» More than 30 patents granted in the tields of image
processing and digital media production

Phillip Blundell, CFO

» Senior finance professional and Chartered Accountant
* QOver 20 years experience in software industry

* CFO roles with DotDigital Group plc, Eagle Eye Solutions
Group plc and Intelligent Environments plc.

e Joined ZOO in 2018
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= ZOO Final Results FY?22

REY PERFORMANCE INDICATORS

Financial KPIs
* Revenue up 78% to $70.4 million (FY21: $39.5 million)
« EBITDA margin'11.8% (FY?21: 11.5%)

e Opex as a % of revenue improved by 5 points to 27/% (FY21: 33%)

Operational KPIs
« Number of freelancers? up 20% to 11,028 (FY?20: 9,207)
 Retained Sales® 97.6% (FY?21: 98.5%)

1 Adjusted for share-based payments
2 The number of active treelance workers in ZOQO’s systems who are engaged directly

3 Proportion of client revenues retained from one year to the next
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FINANCIAL HIGHLIGHTS - PROGRESS TOWARDS $100M SALES

* Revenue grew organically by 78% to $70.4 million (FY21: $39.5 million)

» Adjusted EBITDA! grew to $8.3 million (FY21: $4.5 million) — EBITDA* margin
iIncreased to 11.8% (FY21: 11.5%)

 Operating profit of $3.1 million (FY21: $1.0 million)

« Reported PBT $1.1 million? (FY?21: loss of $3.6 million)

 Net cash at year end $6.0 million (FY21: $2.9 million)

« Completion of a $10.1 million placing in April 2021 to fund accelerated growth

e Conversion of the 7.5% unsecured convertible loan stock into 5,273,959 new
shares, removing the majority of Group borrowings from balance sheet and
associated interest payments

1. Adjusted for share-based payments
2. After non-cash fair value movement on embedded derivative of $1.6 million
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UPERATIONAL RIGHLIGHTS

» /0OO0Ostudio deployment expanded by existing major media client and adopted by second
multinational entertainment industry client

» Media services grew by 51% due to catalogue content work and regional launches of
streaming platforms

» Media localisation grew by 108% as demand for new production work rebounded strongly in
H?2 — dubbing revenue rose by more than 17/0% halt-on-half

» The Company’s worldwide freelancer network grew by 20% to 11,028 (FY21: 9,207) enabling
and positioning for higher volumes

» Strengthened end-to-end oftering by establishing mastering services division; commenced
significant engagement with leading media organisation in FY21H2

» Launched global growth initiative with investments in fast-growing, high-demand regions: India,
South Korea, Turkey, and Denmark with others in the pipeline
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SCALING UP Z00°S

UPERATIONS

Significant progress and capacity expansion
positions ZOO for continued growth

Territory Managers @ Studios

International Services Platforms Freelancers Gearing
Cost-efficient Mastering service Continued Regional hubs Expansion of
investments in broadens scope enhancement of support initiatives capacity and

global partners, and appeal of platforms enables to expand the revenue delivers
creating regional ZOQ’s proposition = deeperintegration = talent pool across @ leverage of central

hubs, provides and improves with customer many languages overheads
greater capacity visibility operations
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CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME

Revenues

L ocalisation up 108%
Media services up 51%
Software solutions flat

Cost of sales

Operating expenses

Finance costs

Direct costs up 11/7%
Direct statt costs up 49%

Fixed operating expenses up 46%
Non-cash costs up 60%

One off Fair Value cost on loan stock $1.6 million
FiInance costs aown 26%

$000’s 2022
Revenue /0,403
Cost of sales (48,296)
Gross profit 22.107
Operating expenses (19,165)
Operating profit/(loss) 3,146
EBITDA™ 8,326
Profit/(loss) 2,628

* Adjusted for share-based payments

2021

39,525
(25,882)
13,643
(12,869)
962
4,533
(3,163)

Final Results FY?22

% change

/8.1%
(86.6%)
62.0%
(48.9%)

227.0%
83.7%
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SEGMENTAL ANALYSIS v e

Revenues
Revenues | ocalisation 42186 20,261 108.2%
» Localisation up due to resumption of new Media Senvices 06425 17466 c1 39,
prOdUCtIOnS Software Solutions 1,792 1,798 (0.3%)
» Media services growth due to expansion of Total 70403 39.525 78192
new services and international launches
Gross profit $000’s 2022 2021 % change
» Localisation percentage up 7% to 22% Gross protfit
e Media services down 7% to 58% L ocalisation 9173 2,946 211.4%
e Software solutions down 1% Meaia Services 15330 11,365 34.9%
Unallocated costs Software Solutions 1,660 1,693 (1.9%)
Total” 22107 13,643 62.0%

e Down 1% to 9% of COS

31.4% 34.5%

* After unallocated COS of $4,056 (FY21: $ 2.361) Page 1
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CONSOLIDATED STATEMENT OF FINANCIAL POSITION

Non-current Assets

PPE net value up $3.0 million to $5.4 million
ROU asset up $6.0 million to $8.0 million
Investments of $3.9 million

Trade and other receivables

Trade receivables up 223%, representing DSO of
90 qays

WIP up 67%

Current liabilities

Trade creditors up 275% to $27.3 million
Borrowings down $4.4 million

Fmbedded derivative of $4.5 million eliminated on
conversion of loan stock

$000’s

Assets

Trade and other receivables

Cash

Total Assets

Current liabilities

Non-current liabilities

Total liabilities
Net Assets

2022

28,831
29,639
0,962
04,432

29,725
38,449

38,174
26,258

Final Results FY?22

2021

11,660
10,241
2,949
24,850
20,252
1,799

22,011
2,839
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THE FUTURE OF HOME

Final Results FY22

Streaming is the ‘final destination’ of home entertainment

PHASE 1
NETFL|X prlme v:deo

Stv+

ENTERTAINMENT 13
STREAMING

HBOMOX peacock: N

T discovery+ Sramount+

] measdias
EUIUE I

DV

Beta

US Consumer Spend on

=)

Blu-roylDisc

- 3
VIDEO New vs Legacy Subscription TV/Video ($B)
m $150.0
$100.0
HD OvD
« = <« $50.0

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

=@ | cgacy Pay TV =@ New Subscription TV/Video

Page 14
Source: Strategy Analytics, April 2021
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Content Spending at Major Media and Tech
Companies $B (excl. sports)? S

. Spend on film and TV production in m2019A m2020A mW2021E m2022E w2023E w2024E - 2025
2021 $220 billion’

» Subscription OTT services
Increased investment in content by

20% in 2021, to nearly $50 billion’

* |Increasing competition amongst
media companies to secure content _
and production capacity Il ||| ——

o Ca pacrty in EngliSh—Spea k”’]g Disney ~ Warner  Netflix Comcast Amazon Apple Lionsgate AMC
: : Bros. incl. MGM Paramount Networks
countries Is saturated Discovery

. Ampere Analysis — on P&L basis; 2. Wells Fargo — figures reflect cash spend
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Mnjnnlw nl: e US SVOD penetration: 85%
A““IENEE Is e Global SVOD subscribers to
INTERNATIONAL o oy

* High growth markets: SEA (39%

—X% by 20262), India (137% by 20263)

Projection * Drives demand for localisation

1. Entertainment on Demand, 2022
2. Digital TV Research, 2021
3. Media Partners Asia, 2021
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= ydoYo Fstimated addressable market for media localisation:

e Netflix 7m mins subs and 5m mins dubs in 2021

» Estimated Netflix spend $500m?
M En In « Represents 2.9% of Netflix 2021 content spend of $17bn
Major SVOD companies spent $50bn (out of global

total of $220bn) on new original content in 2021

(excludes catalogue)
Assuming similar strategy to Netflix, implies $1.5bn

content localization spend by major SVOD

e |nternational audiences demand localised

COﬂteﬂt Audio Subtities
. . . Dansk Oft
» Content is localised into many languages = =
(Nettlix produced sm minutes of subtitling ~ English Deutsch
and 7m minutes of dubbing in 2021 el e 7 EngiEn I
® Prlmary dnver Of grOW'th |S neW COntent Espaﬁoi (Latinocamericano) tspanol (Latinoamericano)
: Francais Francais
prOdUCthn Italiano Italiano
» (Catalogue content provides aaditional Japanese Nederlands
Nederiands Norsk
VOlume Norsk Polski
Polski Portugueés
Fortugues Portugués (Brasil)

1. Netflix; 2. Assuming average subs cost $10/min, dubs 9x subs

Portugues (Brasil) SUOMI
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JU'S PROPOSITION
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FROM POST TO PLATFORM

/OQ’s proprietary cloud technology and end-to-ena
offering make it one of the few vendors trusted by
the biggest names in entertainment to deliver
localisation and media services at scale

Localisation N ETFLIX '@;‘Q_‘_

Subtitling Dubbing

@ - . AD))) HB@qu pl‘lme VIdeo
hulu

Pre production Production Post production

Media Services

%—J

Producer Production company = ZOO Consumer SVOD
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Traditional industry
studio model

Final Results FY22

TRANSFORMING THE
CONTENT LOCALISATION
‘M SUPPLY CHAIN

» Traditional approach to dubbing
centres on physical studios

[I'.g 00

* These are capacity-constrained
» Slow and expensive to scale
» Demand is now outstripping supply

* Recent industry consolidation has
reduced competition and increased
opportunity

Page 21
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L00°S DISRUPTIVE
PROPOSITION

Cloud production and management
platforms

Enforced quality and security standards
Connects efficiently with freelancers,
studios, translation partners, etc.

Delivers end-to-end solutions

Enables highly etfective remote working
/0OQ’s ERP technology can be embedded in
customer operations

Zoostudio
I—I—I

ZOOoScCripts zoosubs zoodulbs zoocore
Zooreview zZoosign zooecho zoovault

Final Results FY22
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L00°S STRATEGY

Five pillars differentiate ZOO in the market and
provide competitive advantage

Innovation

Create value-
adding software
technology

Z0oOo dubs

Zoostudio

Scalability

Operate an
extensive
freelance network

10,000 freelancers

Collaboration

Work with like-
minded, world-
class experts in
media localization,
education and
research

Customer

Secure preferred
partner status with
leading buyers

Talent

Engage with
experienced and
effective
professionals

Page 23



Services charged predominantly
pased on minutes of runtime

Freelancers paid on same basis

Framework agreements with large
customers

Rates are pre-agreea

Projects allocated based on
quality of service and capacity

Current contribution margins are
lower than the business at
maturity, due to being in a heavy
iInvestment phase

Sales

External COS

Internal COS  Contribution

Final Results FY22
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MEDIUM TERM
TARGET

e $100 million milestone
iIntroduced in 2020 as medium-
term target
» After two years progress is more
than one year ahead of plan
» Current share 5% of est. $1.5 Baseline Year1l VYear?2 Year3 Yeard Yearbs

billion of major studio spend -
significant growth potential

Bridge to $100m W Actual
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QUTLOOK

» Q1 has been a record quarter — sequential growth over FY22Q4 and
signiticantly ahead of prior year

* Visibility through H1 indicates turther signiticant progress towards our
2020 goal of delivering $100 million sales in the medium term

» H1 expected to exceed FY22H?

* |n dialogue with multiple streaming plattorm operators regarding
adoption ot ZOOstudio

» Expect investments made in building multilingual dubbing capability ano
capacity will result in strong growth in FY?23

» The Board remains confident of continuing to deliver strong growtn

Page 2/



Strategically aligned
with the world’s biggest
content creators and
streaming services,
/00 addresses their
current needs and
anticipates future
challenges better than
anyone else Iin the
sector. This customer-
focused approach to

services, solutions and
technologies will
continue to deliver
sustainable, profitable
revenue growtn.

Revenue $ million

Significant
year-on-year
growth

Cash $40

generative; .
low netdebt = p
$0

: = Z00 [ondon
International

capability

Supporting
end-to-end
services and
all languages

= Z00 Dubai
= Z00 Korea
- Z0O0 Turkey
= Z00 India
= Z00 Denmark

2016A  2020A 2021A  2022A

= 200 Los Angeles

Invested In
front of

demand

Proprietary
tech provides
scalability and
differentiation

Total Content Spending
at Major Media and
Tech Companies ($B)

Strong
Industry
growth
fundamentals

$160.0
$140.0
$120.0
$100.0
$80.0
$60.0
$40.0
$20.0

Large and
expanding
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Revenue
Cost of sales
Gross Profit

Other operating income
Other operating expenses

Operating profit

Analysed as:

EBITDA before share based payments
Share based payments
Depreciation (net of grant) and impairment

Amortisation

Exchange loss on borrowings
Fair value movement on embedded derivative

Finance cost

Total finance costs

Profit/(loss) before taxation

Tax credit

Profit/(loss) and total comprehensive income for the year attributable to equity holders of the parent

Profit/(loss) per share

basic
diluted

CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME

2022
$000

70,403
(48,296)
22,107

204
(19,165)

3,146

8,326
(513)
(3,008)
(1,659)
3,146

(5)
(1,567)
(519)
(2,091)

1,055
1,573
2,628

3.10 cents
2.80 cents

Final Results FY?22

2021
$000

39,925
(25,882)
13,043

188
(12,869)

962

4,534
(649)
(1,702)
(1,221)
962

(359)
(3,474)
(700)
(4,533)

(3,571)
408
(3,163)

(4.24) cents
(4.24) cents

Page 31



=200 ONSOLIDATED STATEMENT OF FINANCIAL POSITION AS AT 31 MARCH ~ vovesscr

2022 2021
$000 $000
ASSETS
Non-current assets
Property, plant and equipment 13,317 4,362
Intangible assets 9,514 0,812
Equity accounted investments 4,154 -
Deferred income tax assets 1,846 486
28,831 11,660
Current assets
Trade and other receivables 25,992 8,063
Contract assets 3,64/ 2178
Cash and cash equivalents 5,962 2,949
35,601 13,190
Total assets 64,432 24.850
LIABILITIES
Current liabilities
Trade and other payables (27,638) (9,955)
Contract liabilities (774) (813)
Borrowings (1,313) (5,032)
Separable embedded derivative - (4,452)
(29,725) (20,252)
Non-current liabilities
Borrowings (7,830) (1,759)
Other payables (619) -
(8,449) (1,759)
Total liabilities (38,174) (22,011)
Net assets 26,258 2,839
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CONSOLIDATED STATEMENT OF CASH FLOWS

- Z00

Cash flows from operating activities
Operating profit for the year

Depreciation

Amortisation and impairment

Share based payments

Changes in working capital:

Increases in trade and other receivables
Increases in trade and other payables

Cash flow from operations

Tax received

Net cash inflow from operating activities
Investing activities

Purchase of intangible assets

Capitalised development costs

Purchase of Investments

Acquisition of subsidiaries

Purchase ot property, plant and equipment
Net cash outflow from investing activities
Cash flows from financing activities
Repayment of borrowings

Proceeds from borrowings

Proceeds from fund raise

Repayment of principal under lease liabilities
FiInance cost

Share options exercised

Share issue costs

Issue of share capital

Net cash inflow/(outflow) from financing
Net increase/(decrease) in cash and cash equivalents
Cash and cash equivalents at the beginning of the year
Cash and cash equivalents at the end of the year

2022
$000

3,146
3,022
1,659

513

(18,453)
15,337
0,224
258
5,482

(58)
(1,675)
(953)
(3,000)
(4,377)
(10,063)

(531)

10,107
(1,268)
(348)
21
(551)
164
/7,994
3,013
2,949
5,962

Final Results FY?22

2021
$000

962
1,715
1,221

049

(918)
2,719
0,348
408
6,/56

(67)
(1,274)

(2,290)
(3,631)

(982)
1,043
(1,102)
(414)
o1

(1,394)
1,731
1,218

2,949
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ENJOYMENT OF SUBTITLED VS DUBBED CONTENT, Q3 2020

U Markets with strong e
. 7’
5 dubbing preference e
C ”’ 5
S Markets without strong
g 0% preference for dubbed
§ Germany or subtitled content
2 .
% 40% ‘ Saudi Arabia
S
S
>
% P ’ g Argentina
8 307 @ ronce - ®
< P Poland
S
2
-
e
% 20% ’
3 Anglophone markets
U) ®
% with strongkfcal UK ‘: Canada Sweden Markets happy with
content préeferences . .
S 10% - South Africa Denmark subtitled or original
S
S - language content
Q_

10% 20% 30% 40% 50% 60% 70% 80%
Proportion of respondents who enjoy watching subtitled content

Source: Ampere Analysis 2020 Page 34
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MAJOR COMPETITORS IN MEDIA LOCALISATION

* |YUNO-SDI - tormed in 2021 through the acquisition by IYUNO Media Group of SDI
Media, which tfollows the acquisition of BT| Studios in 2019; 67 offices in 34 countries;

2,600 employees; 2021 sales of $450m; Korean headquartered

lYUNO - SDI

GROUP

» Deluxe Entertainment — US headquartered; Chapter 11 process in 2020 when

ownership passed trrom PE to debt providers; Distribution group acquired by PE;
offers wide range of entertainment services; owns two dubbing studios; media
localisation business believed to have generated $180m in sales pre-COVID

» VS| Group — owns and operates 25 dubbing studios in Europe and the Americas; 2021
sales of $102m; London headquartered

» Pixelogic — US business established 2016; majority of equity purchased in 2019 ano
2020 by Japan-based Imagica, former parent ot SDI Media

l:l PIXELOGIC

Source of financial information: https://slator.com/slator-2022-language-service-provider-index/ Page 35



Gillian Wilmot
Chairman
Mickey Kalifa

Non-Executive

Nathalie Schwarz
Non-Executive

Stuart Green
CEO

Phill Blundell
CFO

Gordon Doran
CCO

Since 2019

Since 201/

Since January 2022

Co-founder; CEO
since 20006

Since 2018

Joined 2005;
Commercial Director

since 2009

T“ E Bﬂnnn Final Results FY?22

Extensive board level leadership in private and public environments with industry experience across
B2B, technology, advertising and communications. Strengths in value creation, operational insight and
corporate governance.

Chartered accountant and finance protessional with nearly 30 years’ experience across technology,
media and gaming sectors. Currently CFO of M&C Saatchi plc. Formerly CFO Sportech plc.

Brings 20 years of board-level international experience from roles in both publicly listed and privately
owned companies, with a career spanning broadcasting, mobile and digital interactive plattorms,
including Group Commercial and Development Director at Channel 4 Television Corporation.

Over 30 years experience ot executive management in the software industry. PhD in Computer
Science. Co-tfounded and sold three sottware companies. 19 years AIM board director.

Senior finance protessional and Chartered Accountant with over 20 years experience in software
industry including CFO roles with DotDigital Group plc, Eagle Eye Solutions Group plc and Intelligent
Environments plc.

Career in commercial roles with technology businesses in UK and USA. Almost 30 years experience
leading sales and marketing teams. Based on West Coast USA.

Page 36



MAJOR SHAREHOLDERS

Shareholder® % of capital
Stuart Green (CEO) 12.80
Herald Investment Management Ltd 12.78
Canaccord Genuity Wealth Management (Institutional) 8.06
Invesco Ltd /.92
Hargreaves Lansdown private clients 0.38
Stonehage Fleming Investment Management Lto 4.68
Canaccord Genuity Wealth Management (Retall) 4.60
Deka Investment 4.05
Sarasin & Partners 3.81

* Based on an independent analysis of ZOQ'’s share register as of 31 March 2022.

Issued share capital and total voting rights as ot 31 March 2022 = 88,335,079 ordinary shares.

Page 3/
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ZOO Digital is committed to
building a responsible
future-focused business

» (Cloud software gives customers an
energy and infrastructure efficient
approach

 Signiticantly reduces the need tor
purpose-pullt studios

» Reduces time and emissions for voice
actors and directors

» Helps to significantly reduce Scope 2
and Scope 3 Greenhouse (Gas emissions

Page 38
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We enrich the lives of our people and enhance
their skills through access to industry-leading

learning & education opportunities. [/] [16] services. [12]

Diversity Is critical to our success as a global
business. We want to learn from those around us
and inspire the next generation of talent to enter
the digital media industry whatever their
background, gender, sexual preference, cultural

identity or ethnicity. [4] [/]

;
3

THREE DELIVERY PILLARS AND THE 16 ESG FOCUS AREAS

We work to make it easier and more efficient for Disruption favours the brave. We are always
customers & freelancers to use our localisation

Our unigue technology plattorm means our
customers can localise their content more cost-
effectively, without having to travel. [11]

We relentlessly innovate to meet the future
needs of the entertainment industry. [10] [14]

Final Results FY?22

looking for a way to do things better. [13]

We are daydream believers, making access to
entertainment easier tor all and donating our time
and resources to charity partners working
towards the same goal. [8] [9]

We are determined to minimise our impact on
the planet. [1] [2]

Our tlexible workplace approach enables
collaboration and allows our people to work in a
way that best suits them. [3] [5] [6] [15]

1. Reducing carbon footprint E
2. Zero Waste and recycling

3. Health, Satety & Wellbeing ot worktorce and treelancers
4. Diversity, Equity & Inclusion

o. Employee empowerment, training & upskilling

6. Human Rights

/. Growing new talent

8. Contributing to global accessibility in entertainment

9. Charitable support

10. Innovation and R&D

11. Bespoke client solutions

12. Tech driven operational and economical efticiencies
13. Ethics, Compliance & Transparency

14. Data privacy and cyber security

15. Supply chain engagement

16. InAustry & academic partnerships
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NETFLIX SUBSCRIBERS

Netflix Subscribers
As a share of population, Q2 2021 estimates

Russia ' 01%
Indonesia l 0.3
Vietham l 0.3
india J§ 0.4

South Africa . 0.6

Turkey - 3.
Japan - 41

taly [ .2
vexico NN ¢ 5

South Korea

0o
0 O
o

Brazil

France 12.4

12.8

Germany

U.K. 19.0

U.S. 204
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PERCENTAGE OF STREAMING SERVICES' CONTENT

Percentage of streaming services’ content, by decade of release

2020s "10s '00s 1990s '80s'70s Older
l l I

12 5

. .-.. --~ -~ » --- ...
l? 7 5 3 5
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MAJOR US-BASED SUBSCRIPTION VIDED STREAMING SERVICES

Streaming Services Regularly Reporting Paid Subs

Netflix Apr.'22  Global

Disney - 2056M Apr.'22  Global
(Includes subs of Disney+: 137.7M, Hulu: 45.6M, ESPN+: 22.3M)#

Paramount Mar. '22 Global
(Includes subs of Paramount+: 39.6M, Showtime OTT and other paid streamers)

Discovery - 24.0M Apr. '22 Global
(Includes subs of Discovery+, Food Network Kitchen and other svoos,;zos‘w

Lionsgate - 19.7M Dec. '21 Global

(Includes subs of Starz OTT and Starzplay Arabia)

Streaming Services Reporting Another Reach Metric

HBO Max 45.1M eligible via direct sign-up/wholesale providerA” U.S.
Peacock 13M paid subs; 28M monthly active accountsAAA Mar. '22 U.S.
Prime Video 200M+ Prime members streamed shows/movies in 2021 Feb. '22 Global

Streaming Services That Haven't Reported Any Reach Metric

Apple TV+ Roughly 40M subscribers, per The Information*

Sep. '21 Global

FOR MORE DATA, VISIT [VIP+]

SOURCE: COMPANY FILINGS

SOURCE: COMPANY FILINGS NOTE: "DISNEY+ SUB COUNT INCLUDES SUBSCRIBERS OF DISNEY+ HOTSTAR; HULU
INCLUDES SVOD+VMVPD; AMSUCH AS COMCAST, DIRECTV, HULU AND OTHERS; MMAACROSS FREE+PAID TIERS FOR

MONTHLY ACCOUNTS METRIC; *"REPORTEDLY ABOUT HALF ARE PAYING AND HALF ARE ON FREE TRIALS
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70 OF POPULATION THAT CANNOT SPEAK A FOREIGN LANGUAGE

= Landgeist.com
Speaks no forelgn language @Land_geist

Q @Landgeist
I.Elgte: kills in th
da't-’gmf-repgrgegswm
% of population
aged 25-64 that .
can't speak any P 8073
foreign language 3%4%0
0-15

318%0

Highest

BNIPZ4 United Kingdom
AR 654%

..
') )

Source: Eurostat, 2016 0 Pa ge 43
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